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Problem

There’s no language solution designed 
for Gen X professionals.
The market is crowded with gamified, 
character-focused apps that don’t trans-
fer to real work.
Busy commutes demand short, relevant 
sessions—not streaks.
Language learning must connect directly 
to work (emails, calls, documents).

Solution

AI scans your proposals, papers, and 
presentation PDFs—extracting key 
sentences and terms and turning them 
into auto-replayed audio drills. It then 
generates context-based chats, quiz-
zes, and feedback. Snap a photo, and 
Abrody instantly builds a scenario 
from your moment.

TAM   The online language-learning market for professionals 
in their 40s and 50s is large and growing.
(Korea)
 — 434B KRW / 313M $

SAM   Within the TAM, our target is professionals seeking 
paid, work-focused solutions.
 — 130B KRW / 93M $

SOM   We estimate capturing 1% of the serviceable market 
within the first two years.
 — 1.3B KRW / 930K $
(Source: 인구·연령대 인구표, Statistics Korea (KOSIS) — 연령별 인구수(40–59세). KOSIS 연령별 고용지표. 
OECD 보고서(한국, 고령층 고용률 참고 — 50–64세 고용률 약 70% 근거))

Gen X professionals who 
need practical, work-con-
nected learning they can use 
during commutes and on the 
job. 

Primary markets: 
Korea 

Canada, Australia, UK.

Freemium: 
Limited AI, ads.

Premium Monthly: 
₩19,000 — smarter AI, no PDF page 
limit, more natural voices, ad-free.

Premium Annual: 
₩136,800 — all monthly benefits at a 
discount.

Press outreach to journalists 
covering language learning.

Lifelong-learning centers: 
in-person demos and partnerships.

Naver 40s–50s communities: 
ongoing interviews and engagement.

Paid UA and owned content channels to support scale.

Tel.
(+82) 010-6854-9906

Email.
tommydoh@abrody.app (company)

tommydoh@snu.ac.kr (CEO)

Company: FacadeConnect Co., Ltd.
Business Reg. No.: 490-88-03095

CEO: Jungmin Doh

B.Arch, College of Engineering, 
Seoul National University

CFO: Taeyeon Kim
 
Interdisciplinary Studies, SNU 
(double major in Computer Science and Business)

Personalized from real work documents, not ge-
neric drills.

Natural voice practice across word lists and AI 
chat.

Designed for transfer to real emails, calls, and pre-
sentations.

  Differentiation / CompetitionDifferentiation / Competition

26.07-26.12
Explore new partnerships, 
prepare for pre-Series A 
funding

25.09-25.12
Intensive marketing, new AI 
voice features, expanded 
customer support

26.01-26.06
Operational optimization, 
new subscription plans to 
raise ARPU

CMO: Chaewon Kim
 
B.A. in English Language and Literature, 
Seoul National University

Document-to-Learning: 
Upload work PDFs; get summaries, core vocab, and auto-replayed audio loops.

Natural Voices: 
More lifelike TTS across word lists and AI chat for listen-and-repeat.

Work Scenarios: 
Practice emails, calls, reports, and presentations.

Contextual Chats & Quizzes: 
Generated from your own content and moments.

Notes, Saved Automatically: 
Anything you write is stored for quick review.

  Business Model & PricingBusiness Model & Pricing
20,000 MAU (by ’28) · 6.5%

MAU→Paid conversion (by ’29)


